


Economic situation - Challenges

* The pandemic was a major setback for the Spanish economy
» Today, uncertainty related to inflation, war and the energy crisis

* In the past year inflation has been 10,4% making a big impact on households purchasing power
- In 2022 the inflation is expected to be 7,2%

* In 2022 the economic growth is expected to be 4,1%, adjusted down from 5,1%

* In the second half of 2021 Spain had the fifth highest electricity price in Europe
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Economic situation - Opportunities

* With a GDP of $1.2 billion, Spain is the 4th economy of the EU and the 14th in the world.

» Spain will receive 70 billion euros direct transfer from the EU next generation fund which provides a
unique opportunity to restore the economy and develop further
- The government of Spain hopes this fond will contribute to an additional economic growth of 2,5% the next years

* Spain is the 13th recipient of foreign investments in the world.
- Foreign companies are investing in Spain and plan to keep doing this

o More than 14,600 foreign firms have set up their business in Spain.

o 70 out of 100 top companies in Forbes Global 2000 operate in Spain.

« The unemployment rate is going down and are now at 12,5%, making the lowest unemployment rate
since the finance crisis in 2008
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COVID STATUS

« COVID is not an issue any more in Spain. At least for the moment. They are now talking about the flu
but | don’t think this will influence tourism abroad.
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Tourism situation



Travel in 2021 (official data from INE)

» Total travel of Spanish during 2021 was 142,9
million trips. 40,7% more than in 2020.

* 95% of the trips were domestic and only 5%
were international.

* If we talk about bednights travel abroad was
11% of the total bednights (longer trips) and
16,6% of total expenditure with an average
spending of 79 euros (domestic is 49 euros).
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Trends summer 2022 (Observatur)

» The international percentage is much higher (up to 25%) when we see at the young people segment
(under 35 years old).

« Women showed more interest in cultural trips while men showed more interest in relax and wellbeing.
« Family travel was most popular among the 35-49 years old segment.

« Sun and beach went town while culture trips are the ones which had a higher increase (6% more than
in 2019).

* They point out that sustainability is not mentioned as much as expected.

» Cost saving was important for Spanish travelers this summer. Still spending went up for the first time
since 2018.

» Travel abroad increased in comparison with the growth for domestic travel. But travel to far away
destinations is not consolidated yet due to the pandemic psicological factors.

» Plane travel recovered to levels near prepandemic.
« Still important flexibility and cancellation policies
» Profesional advice is more valued than before COVID.

* Travelers are worried about massification of some destinations.
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Bednight statistics Spain-Norway

Kommersielle gjestedagn 2013-2019: Spania Commercial overnight stays

The table is sorted by the largest share in 2019
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Steady and stable growth over the last years.

» Better development on shoulder seasons.
* Before the pandemic, very high expectations for winter 2019-2020 and for summer season 2020.

In 2019 Spain was the 9t largest market for Norway worldwide, with a market share of 3%.
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Bednight statistics 2021 and July 2022

Kommersielle gjestedegn total for dret. Sortert etter stgrrelse.
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* These charts show how tourism recovers. At the end of 2021, we can see a 62% growth compared to 2020 but the bednights were still -80%
compared to 2019.

+ 2022. We can see the recovery of traffic between Spain and Norway and the increasing interest of Spanish tourists for Norway this summer. In
July we saw a 801% growth compared to July 2021 but looking at bednights from January to July we are still 28% below 2019. Still we need to
take into consideration that August is the most important month for Spanish tourists traveling to Norway
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Update from the travel trade



Summer 2022

 All tour operators we talked to were very satisfied with the summer. None of them
reached 2019 figures but all reported better results than expected.

 Many last minute sales. Challenge for groups due to high fares in hotels and flights.

« About hotel fares there were discrepancies. It was a problem for some of the operators
but others had negotiated in advance and still had good fares for the summer.

» Challenge with the flights. Less capacity and higher fares. They mentioned the price
increase from KLM.

« Some are offering new destinations and products in Norway.

« Some destinations mentioned as working specially well: Costa Rica, Iceland, Maldives,
Sweden. Due to the fact that they did not close borders.

« Many tour operators mentioned a challenge with staff.
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Autumn / Winter 2022-2023

* In general the perspective from the travel trade is positive towards this winter.

* Tour operators with a tradition of selling Norway in winter expect to reach 2019 levels.

 Already selling winter in December as an alternative to Finland for adult tourism
(instead of families).

« Some are starting to offer the combination of Bergen and Tromsg in winter.

« Some already started selling Northern Lights in the Autumn (October-November), but
others pointed out the lack of product available and difficulty to sell these months.

 Big challenge with flight capacity and prices.
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Activities in the Spanish
market



B2B Activities in Spain

" FITUR
» Webinars and digital fam trips
» Digital product presentations

» Cooperation with big travel agency groups and travel agency
associations. Roadshows, presentations, etc.

» Local workshop 5-6 October. Madrid and Barcelona
= Winter events in the Autumn.

» Ad campaigns in travel trade magazines.

» E-learning

= Newsletter

» Maintaining database
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B2B Activities in Latin America

» Brazil and Argentina
» Digital Days

»Monthly webinars in Argentina and Brazil
from September.

» E-learning platform

»Norway Insights
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Contact us:

Eugenia Fierros
Market and Industry Specialist Spain & LATAM
E-mail: eugenia.fierros@innovationnorway.no

Luca Bocci
Global Head Youtube
E-mail: luca.bocci@innovationnorway.no
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