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Agenda

• China Travel Update

• ForwardKeys: Latest Chinese Flight Data

• Dragon Trail: April 2023 Sentiment Survey

• Q&A
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Dragon Trail International

• From our roots in the travel and hospitality sectors, we have expanded to deliver exceptional results 

in MICE, education, and international trade promotion.

• Founded in 2009, the company has offices in Beijing, Shanghai, Xi’an, and London.

• We are proud to work with major international brands, such as South African Tourism, Barcelona Turisme, 

PromPeru, Visit Sweden, Air France, Small Luxury Hotels of the World, IT&CM, and COTTM.

• Learn more about our work and access free resources at www.dragontrail.com

Dragon Trail International is a marketing solutions company 

with roots in China and extensive experience in the global 

travel and MICE industries. We create digital solutions to 

propel your expansion into new markets, connecting you 

with new customers and partners. 



Research & Strategy

Founded in 2019, Dragon Trail Research uses quantitative

and qualitative methods to provide up-to-date insights on Chinese traveler

attitudes, sentiment, and brand awareness in an ever-changing market.
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Bespoke consumer surveys

Omnibus survey: China Travel Market Monitor – the only 

specialized travel market survey that gains insights directly from 

China’s outbound travelers

Travel Trade Intelligence: access insights from our database of 

+60,000 Chinese travel advisors

Focus groups & In-depth Interviews

Customized research & strategy consulting



China Travel News
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Testing Requirement Update for Travel to China

From 29 April, all travelers to China from any 

point of departure will be able to take an 

antigen test, rather than a PCR test.

Tests should be taken within 48 hours of 

departure, but airlines will no longer be 

required to check test results before allowing 

passengers to check in or board.
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Chinese Inbound Travel Policy – March 2023 Update

From 15 March 2023

• Foreigners can apply for any kind of visa - including tourism visas - to China. 

• Visas to enter China which were issued before 23 March 2020 and have not yet 

expired, are now valid once again. 

• Visa-free travel has resumed to Hainan; for Shanghai cruises; for groups from Hong 

Kong and Macau to Guangdong Province; and for ASEAN tour groups to Guilin, 

Guangxi autonomous region.

From 31 March 2023

• Group and package tourism for foreigners traveling to/in China can officially 

resume.
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Chinese Outbound Travel Policy – Group Tours

From 6 February 2023, outbound group and package travel is allowed for travel to 20 

countries. A second list of 40 additional countries for group and package travel was 

released on 10 March, and went into effect from 15 March.

Asia:

Thailand, Indonesia, 

Cambodia, Maldives, 

Sri Lanka, Philippines, 

Malaysia, Singapore, Laos, 

Nepal, Brunei, Vietnam, 

Central Asia/Middle East:

UAE, Iran, Jordan, 

Azerbaijan, Armenia, 

Georgia, Kazakhstan, 

Uzbekistan, Mongolia

Africa:

Egypt, Kenya, South 

Africa, Tanzania, 

Namibia, Mauritius, 

Zimbabwe, Uganda, 

Zambia, Senegal

Europe:

Russia, Switzerland, Hungary, 

Serbia, Croatia, Albania, 

Slovenia, France, Greece, 

Spain, Iceland, Italy, 

Denmark, Portugal

Oceania:

New Zealand, Fiji, 

Vanuatu, Tonga, 

Samoa

Americas:

Cuba, Argentina, Brazil, Chile, 

Uruguay, Panama, Dominica, 

El Salvador, Dominican 

Republic, and the Bahamas
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Recent Changes to Policies for Travelers from China

India: Testing requirement ended 13 February.

South Korea: Short-term visa services resumed mid-February. COVID testing on arrival ended 1 

March, with pre-departure COVID testing scrapped from 11 March.

Europe: Testing requirement ended from the end of February for EU and Schengen member 

states.

Israel: Testing requirement ended 28 February.

Japan: Testing requirement ended 1 March.

USA: Testing requirement ended 10 March.

Australia: Testing requirement ended 11 March.

Canada: Testing requirement ended 17 March.

UK: Testing requirement ended 5 April.



11 | WWW.DRAGONTRAIL.COM ©  2023

National Immigration Authority Q1 Data

65 million border crossings

+116.2% increase

(32.3 million were mainland residents)

5.12 million passports issued

+1,102% increase

19.1 million Hong Kong/Macau 

entry permits issued
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May Holiday 2023

29 April-3 May

Labor Day national holiday

First long holiday period since Chinese New Year in January

Ctrip: Domestic hotel searches double 2019’s volume, flight searches 

110%

Fliggy: Flight, hotel, group tours, attraction bookings all surpassing 

2019 numbers
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Dragon Trail Research: April 2023 
Chinese Traveler Sentiment Report
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April 2023 Chinese Traveler Sentiment Report

• 1,012 survey responses from mainland China; 51% female/49% male

• Survey conducted via Tencent from 3-7 April, 2023

• All survey respondents have an interest in traveling; 40.7% have outbound travel experience

• Respondents come from 49 first-tier, new first-tier, and second-tier cities

Age

City of residence

25% 34% 26% 11% 4%
Post 00s Post 90s Post 80s Post 70s Post 60s and older

49% 51%

Tier 1 & New Tier 1 Tier 2



15 | WWW.DRAGONTRAIL.COM ©  2023

Intention to Travel Outbound in 2023

Do you plan to travel outside mainland China in 2023?

More than half of travelers

either want to go abroad in 

2023 but haven’t booked 

yet, or are unsure if they 

will travel outbound.

40.7% of the 1,012 

survey respondents 

have traveled

outside mainland 

China before

No

39.6%

Yes

60.4%

I've already traveled 

outbound in 2023

5%

I have an outbound 

trip booked for 2023

10%

I hope to travel outbound 

this year but haven't 

booked yet

26%

I'm not sure if I'll travel 

outbound this year

27%

I definitely won't travel outside 

mainland China in 2023

31%

Other

1%

40.7%
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Travel Sentiment: What Are Your Reasons for Not Traveling Abroad? 
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Travel Sentiment: Expectations for Outbound Trips
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Reasons for Traveling Abroad

Business, 8%

Road trip, 9%

VFR, 9%

Studying, 13%

Festival or concert, 15%

Wellness/spa, 18%

Rural tourism/off-the-beaten-track attractions, 18%

Mountains & forest, 20%

Shopping, 23%

Family friendly attractions, 24%

Outdoor activities (e.g., camping, skiing), 28%

Beach & sea, 45%

Try local food, 56%

Visit landmarks, 56%

Experience local life, 52%
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Product Preferences: Travel Packages

1%

11%

15%

30%

48%

61%

Other

Book each product individually

Customized travel product

Tour guide + transportation

Flight + hotel

Complete package (visa, flight, hotel, guide, transport)

If you had the opportunity to travel abroad, what type of travel product would you book?
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Where? Outbound Destinations for 2023

1. Hong Kong (22.1%)

2. Macau (9.9%)

3. Thailand (9.6%)

4. Japan (6.7%)

5. South Korea (4.4%)

6. Taiwan (3.3%)

7. France (3.2%)

7. Singapore (3.2%)

8. Australia (3.0%)

9. Russia (2.2%)
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Where? Preferred Outbound Destinations for 2023

Asia, 74.96%

Europe, 15.03%

Oceania, 4.51%

North America, 

2.67%

Latin America, 1.34%

Middle East, 0.83%

Africa, 0.67%
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Future Outbound Travel Plans: Destinations

Northeast Asia 

(e.g., Japan, 

Korea) 

(Score: 2.27)*

Europe

(2)

Southeast Asia 

(e.g., Singapore, 

Thailand)

(1.95)

South Asia 

(e.g., Sri Lanka, 

Maldives, India) 

(1.58)

North 

America 

(1.21)

Oceania 

(1.17)

Latin America 

(0.95)

Central Asia 

(e.g., Kazakhstan, 

Kyrgyzstan) 

(0.92)

Middle East 

(0.91)

Antarctica 

(0.87)

How likely are you to travel to the following world regions?
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Accommodation Deep Dive: Type

8%

8%

9%

11%

13%

16%

23%

26%

27%

29%

31%

32%

1-2 star hotel

Cruise ship

B&B/guesthouse

Home of friends or family

Camping

Youth hostel

5 star hotel

3 star hotel

4 star hotel

Private home sharing (e.g., Airbnb)

Resort

Boutique hotel

Where do you plan to stay on your next outbound trip?
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Accommodation Deep Dive: Price

Less than ¥500

30%

¥500-999

45%

¥1,000-1,999

17%

¥2,000-2,999

5%

¥3,000-4,999

2%

¥5,000+

1%

What is your accommodation budget (per night) for your next outbound trip?

Three-quarters of travelers

budget RMB1,000 (US$145) 

or less per night
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Accommodation Deep Dive: Services & Amenities

Large room size, 18%

Free Wi-Fi, 48%

Convenient for airport/train, 56%

Chinese-speaking staff, 51%

Electric kettle/hot water provided, 50%

Convenient location for tourist attractions, 49%

On-site Chinese restaurant, 21%

On-site restaurant, 21%

Hotel has a spa, 19%

Hotel has a swimming pool, 18%

Free drinks/snacks in room, 17%

Hotel has a gym, 13%

Breakfast included, 45%

Chinese breakfast offered, 31%

Online room service (website, app, or mini-program), 26%

Hotel has COVID safety measures in place, 25%

Chinese TV channels, 22%

When choosing a hotel, which of the following are important to you? 
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Top Takeaways for Marketers

1. Outbound travel plans for 2023 are still largely undecided

2. Safety is the biggest concern holding back Chinese travelers

3. Food, landmarks, and local experiences are top reasons for travel

5. Asia is the leading destination, but travelers want to see the world

4. Full-service products are in demand

6. Tried-and-tested advice for hotels remains relevant today
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April 2023 Chinese Traveler Sentiment Report

Download the full report for free:

www.dragontrail.com/resources
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Online Resources

Visit www.dragontrail.com for consumer 

sentiment reports and more information on 

the latest trends in Chinese outbound travel 

and digital marketing, catch up on past 

webinars, sign up for our monthly newsletter, 

follow our weekly WeChat and Weibo 

rankings, and more.

You can also follow us on LinkedIn, Twitter, 

and Facebook.

http://www.dragontrail.com/


www.twitter.com/dragontrail

www.linkedin.com/company/dragon-trail

HelloDragonTrail 

Ms Sienna Parulis-Cook

Director of Marketing and Communications

Tel: +44 (0)7472 335524

Email: sienna.pc@dragontrail.com

Website: www.dragontrail.com

Q&A
For business enquiries 

please contact 

info@dragontrail.com

http://www.twitter.com/dragontrail
http://www.linkedin.com/company/dragon-trail

