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2023 vs 2022 A good year for
French holidays: review

More travel, more spending and more departures
abroad

* 65% French people aged 15 + went on holiday in 2023

* 77% in France (79% ), 49% abroad (44%), 26% both (23% )
* Findings 2023:

 High level of short commercial leisure stays (1to 3 nights)

o last minute booking, often new destinations and high need A
of “letting go"

* Online booking made by 65% of French people A

* Forthe 40% of French people who were unable to leave,
financial considerations remained the main obstacle

« L’année 2023 marque un record de départs en courts séjours de loisir
marchands avec hébergement payant - Tour Hebdo
= Norway
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https://www.tourhebdo.com/actualites/formation/lannee-2023-marque-un-record-de-departs-en-courts-sejours-de-loisir-marchands-avec-hebergement-payant-895421.php
https://www.tourhebdo.com/actualites/formation/lannee-2023-marque-un-record-de-departs-en-courts-sejours-de-loisir-marchands-avec-hebergement-payant-895421.php
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million of
Europeans are

considering

travelling to Norway
over the
next three years




Norway is increasingly popular

Development in the proportion of the target group interested in visiting Norway in the next three years
Proportion of people interested in travelling abroad in the next 3 years.

Autumn 2021 Spring 2022 Autumn 2022 Spring 2023 Autumn 2023
Germany 74% 76%
France 73% Sweden 75%

70%

Swieden 72% France 67%
England 64 England 63%
Netherlands 63% Diir:aar?ﬁﬁlgﬁ%
Denmark 62% 53Metherlands 58%

52%

48%

44%
42%
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We're getting back to where we were before the pandemic

== Verdiskaping
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Compared to other markets abroad 4%
65

119% increase in French
commercial overnight stays in

60

[ | | |
Norway between 2019 and 2023 2016 2017 2018 2019 2020 2021 2022
Kilde: Asplan Viak

Value creation for tourism in Norway
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French overnights in
Norway 2023 (vs 2022)

Hotels & Campsites/cottages/hostels

* Total overnights 499 152

«  Hotels 314 906 (+7%)

« Campsites, cottages & hostels 184 246 (+11)

« Share of the FR market in hotels overnights in NO
5% (NO 70% - UTL 30%) // 4%(NO 68% - UTL 32%)

* The sixth market after GER SVE DE DK UK
(the fifth)

* Highlights "All Norway All Year"
e October-March period 2019 vs 2023 : 28% increase
« January 2024 38% growth VS 2023
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Most visited regions by
French tourists 2023 (vs 2022)

- FJORD NORWAY 173 804 (+ 12%)

- NORTHERN NORWAY & SVALBARD 120 972 (+ 2%)

- OSLO 112 072 (+ 22%)

- OSLOREGION 38 170 (- 2%)

- SOUTHERN NORWAY 8560 (+ 25%

- TRONDELAG 14 153 (- 6%

= Norway




“2023 has been a good
yvear for travel operators
and more generally for
tourism. More French
people traveled, they went
further away and spent
more money than in 2022.”

Valérie Boned - president of the French travel trade
companies association (Entreprises du Voyage)




Evolution des départs sur I'année 2023 vs. 2022

Evolution du volume d'affaires Evolution du nombre de dossiers

Global +21% +6%

France

Métropolitaine Stable ‘4%
LEE;HrEiEnr +22% +12%
E-clh-::llpriger +34% +19%

LES ENTREPRISES ] F Données arrétées au 1er janvier 2024
DU VOYAGE -

Evolution du panier moyen

+14%
+4%

+10%

+13%



A good year for
French tour-
operators selling
Norway

» Fears on inflation
* Winter and Northern Norway on the rise

« Concerns about flexibility and responsiveness
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< Retour aux actualités

Travel trade — The Nordics Air France dévoile les premiéres

nouveautés de son programme été

are in the air for 2024 2024

© AIR FRANCE

[Palmares des voyagistes 2023] Europe du Nord : un nouvel attrait
Pz | pesmivarions |

Par Emilie Vignon Le Fév 13, 2024

Version PDF

«§ Share f Facebook in Linkedin

Il aura fallu attendre le mois de février 2022 pour que souffle enfin un vent de repr

avec la suppression de la quarantaine. Norwegicn Ouvre un 1'\f()l
Montpellier - Oslo

Les billets sont dgja en vente

Du 22 juin au 17 aout 2024, la compagnie Norwegian reliera Montpellier a Oslo,
norvégienne, a raison de deux vols par semaine (le mardi et le samedi).
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Morwegian ouvre un vol Montpellier - Oslo

00:00

00:00

Rédigée par Amélia Brille le Mardi 14 Now:
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Short Economic Outlook

VARIATIONS ANNUELLES MOYENNES DES PRIX )
* Inflation reached 4,9% (2023) vs 5,2% (2022) EN % "
High level inflation but disinflation (slower 25
increase in prices)
« France's public deficit for 2023 stands at 5.5% of 20 2022
GDP, or €154 billions, according to figures
published on Tuesday 26 March by the French 15

National Institute for Statistics and Economic
Studies (INSEE). This figure is considerably higher
than the 4.9% assumption used by the Ministry of
Finance in the 2024 budget. As a result of slowing
growth and lower tax revenues, the public
deficit, announced on Tuesday by INSEE, has far 0
exceeded the government's forecasts in 2023.

Ensemble Alimentation Tabac Produits manufacturés Energie Services

Source : lafinancepourtous.com d’aprés INSEE e

What will inflation be in 20247 According to INSEE, inflation will continue to
fall, reaching 2.6% in June 2024. This slowdown will lead to a slight increase in
the purchasing power of French households of around 0.8% in the same year.
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SNAPSHOT: FRENCH TRAVEL PLANS
Travel horizon: October 2023-March 2024

TRAVEL SENTIMENT

INTENTION TO TRAVEL

63% W 4%*

mLikelyVery Likely =Neutral

TRAVEL READINESS

Destination not
chosen

Trip fully
booked

Destination
chosen but trip
not booked yet

Trip partially
booked

POPULAR TRAVEL PERIODS

October- December ‘23-
November23 January ‘24

February-
March ‘24

* Significantincrease 4 or decrease W vs the same time last year

= Norway

Upto3 4-6
nights nights nights

10-12 Over 12
nights nights 500€ 1.000€ 1.500€

TRAVEL PLANNING

WHERE TO?

TRAVELLING WITH?

(|

36%

with partner

30% 11w 13%

v with family W solo A

INTENDED LENGTH OF STAY AND BUDGET

Upto 501- 1.001-

1.501-
2.000€

2.001- 2.501- 3.001€+
2.500€ 3.000€

The intended budget is per person, including accommodation,
transportation and travel activities

** Based on total sample, without reference to domestic trips

SOURCEETC

PREFERRED TYPES OF TRIPS &
DESTINATIONS

TOP 3 TYPES OF TRIPS
Culture & Heritage

A Q Nature & Outdoors
N 16%

'\(L{ Sun & Beach
13% v

TOP 5 EUROPEAN DESTINATIONS**

Italy 9%
Spain 7% 4‘“‘&
Greece 6% =
Portugal 5%
Croatia 4%

No. of respondents: 750 (total sample of respondents per country)

N

Innovation
Norway



More than 3 out of 4 French
people (78%) plan to travel
just as much or more in 2024
than in 2023, value for
money remains a key factor
for French travelers, with the
cost of the hotel (22%) and
the flight (39%) being the
main factors determining the
choice of destination.

= Norway

Price is no longer the only criterion
in decision-making 43% of French
travellers now consider

the "vibe" of a destination to be an
important factor in their choice of
holiday: recharging, rejuvenating,
sleeping, strong interest for cultural
experiences, main character
energy (film), concert, dining
experience, affordable luxury

In 2024, it is clear that
consumers will

continue to enjoy

travelling: almost a

third (31%) of French

travelers plan to spend
more on travel in 2024
than in 2023, while
almost half

(43%) will spend as

Skyscanner dévoile les tendances de voyages phares des Francais pour 2024 | InfoTravel.fr .q Noay "



https://www.infotravel.fr/actualites/skyscanner-devoile-les-tendances-de-voyage-et-destinations-phares-des-francais-pour-2024/

General mood for French
travelers

Inflation, new ways of working,
ecological issues...

are they having an impact on
the sector?

If so, what dynamics and
opportunities are emerging?
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A NEED TO GET AWAY

vs December 2021

Health restrictions context to face
the Covid-19 pandemic

On average

Le Monde Tourism Barometer — March 2024
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WITH A GREATER DESIRE TO TRAVEL AMONG :
YOUNGER PEOPLE AND THOSE ON AVERAGE INCOMES

AGE INCOME

Less than 35 years @ Less than 36 KE 76
old ’
se-sske | (1)

35-49 years old

50-64 years old 55-70 KE

65 ans et +

7,6 + de 70 KE

Le Monde Tourism Barometer - March 2024 ‘
EIE Norwav .q m::;r:;lon



3 TRAVELLER PROFILES ARE EMERGING:
CULTURAL EXPLORER, INTERNATIONAL AND CITY
DWELLER

THE CULTURE EXPLORER : You enjoy
discovering foreign cultures

64 %

THE SPORTY : You enjoy a wide range
of sporting activities

THE INTERNATIONAL : You love going
abroad and getting a change of scenery.

45%

On average

THE CITY DWELLER : You like to enjoy
the city experience (culture, must-see
places, shopping...)

THE SOCIAL : You like to meet as many

people as possible 44%

THE RELAXED : You like to relax and
unwind as much as possible during your 25%
holidays.

THE EXPLORER : You like to get off the
beaten track

ap
36%

THE FAMILY: You like to get together THE GOURMET : You love discovering

with your family or close friends local and foreign gastronomy.

s= Norway Le Monde Tourism Barometer — March 2024 '\I Nowa



Top of the list of expectations is the interest in
discovering cultural heritage
TYPES OF HOLIDAY DESIRED

4 expectations on average

= Norway

Discover the cultural heritage of a
region/country

Change of scenery and air
Discover one or more cities
Being close to nature

Relax and take time for yourself

Getting off the beaten track, making original
discoveries

Discover the gastronomy of a region/country
Spending quality time with your loved ones

Enjoy a unique experience

Le Monde Tourism Barometer — March 2024

68% / 74% go abroad
56% / 60% go abroad
48% /55% go aborad
44%
40%

36% /43% go abroad

32%

31%

16% /20% go abroad



...ABOVE ALL,

A VERY

STRONG DESIRE TO GO INTERNATIONAL
What would be your dream trip?

Northern Europe

Southern Europe

Northern America

Southern America

Oceania

South-East Asia

Eastern Asia

Sub-Saharan Africa
France's overseas territories
West Indies

Central Europe

Western Europe

North Africa (Tunisia, Morocco, Egypt, Algeria)
Southern Asia

Central America

Middel East

= Norway

62%

57%

48%
44%
I 42%
I 39%
I —— 399
IR 33%
I 319%
I 309
I 30%
I 259
I 2 ?2%

I 21%

I 20%

I 19%

Le Monde Tourism Barometer — March 2024
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A DIRECT IMPACT OF REMOTE WORKING ON OUR
READERS' RELATIONSHIP WITH TRAVEL

5% 3%

Would extend their holiday or stay in a
region if they could work remotely there

Could choose their holiday accommodation on the
basis of the remote working opportunities it offers
(network, possibility of isolation)

“=Norway Le Monde Tourism Barometer - March 2024
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MORE THAN AWARENESS,
RESPONSIBLE BEHAVIOUR

Our readers’ behaviour in terms of ecological and social
responsibility for their holidays

Try to consume locally  Avoid wasting local Pay attention to their Increasingly competing
(food, tourist services) resources at their tourist carbon footprint when between air and rail for
destination travelling short journeys

Innovation

#=Norway Le Monde Tourism Barometer — March 2024 _\l NNNNNN



Interest in train and bus travel (17%) increases; these transport options serve as a green alternative to driving,
which drops by 7% compared to a year ago

Top 5 markets most likely to travel by plane Preferred modes of transport for respondents most likely
in the next six months to travel in the next six months

Spain
76.1%
France go.
P 49.4% v
UK
&
71.3%
Poland 5o+
459% Y
Italy March '23 May '23
surve surve
' 68.6% “ : d
-
By air mBy an ownedcar By train®* mBy bus** mBy ship or ferry mBy a rented car
Q13. Which of the following modes of transport would you most *Statistically significant difference vs a year ago (Sept 2022)

consider using during your next trip within Europe?

**Up to September '22, ‘By train/bus’ was recorded as one answer No. of respondents: 4,052

Innovation
Norway

== Norway MSIET, Wavel6 (etc-corporate.org) \l


https://etc-corporate.org/uploads/2023/10/2023_ETC_MSIET_Results_Wave17.pdf

ome moves from
rench TOs

Radical regulation of
travel with a Distance-
Duration Ratio

P pl o) 2219/5300
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https://www.youtube.com/watch?v=3jeKE0EzJaw&list=WL&index=25&t=1339s

IMPACT OF THE OLYMPIC GAMES ?

PARIS 202\

(2605




Thank you!

L éa Pinsard - Travel trade advisor:
lea.pinsard@innovationnorway.no

Delphine Vallon — Market specialist:

delphine.vallon@innovationnorway.no

== Norway
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