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Key Takeaways from Destinations 

International

This July, Destinations International held its annual 

convention in Florida, USA. This yearly event is one of the 

pinnacle events globally in the tourism industry. 

This year’s convention delved into the latest trends and 

innovations shaping our industry with several key themes 

discussed.

Click here to discover the key takeaways and discussion 

points.

https://advertising.expedia.com/blog/destination-marketing/4-takeaways-from-destinations-international/


First Party v Third Party Cookies

After much back and forth, Google has decided to keep 

third-party cookies in its Chrome browser. 

Instead, it is introducing a “new experience in Chrome” 

that lets users make an informed choice across their web 

browsing, which they’d be able to adjust at any time.

Gain a better understanding of first-party vs. third-party 

data and cookies, and learn how advertisers can utilize 

Expedia Group’s first-party data to effectively reach the 

right travellers and drive bookings. 

Click here to read more.

https://advertising.expedia.com/blog/destination-marketing/first-party-data-is-key-in-a-new-era-of-digital-advertising/?utm_source=linkedin&utm_medium=social&utm_campaign=mid_6922&utm_content=na&utm_term=organic


Create campaigns that help your 
destination stand out from the crowd. 
Our Destination Marketing Guide can 
arm you with the insights you need to 
connect with your ideal traveller, at the 
right time and with the right message.

Download the guide here to learn how 
to create excitement about your 
destination and inspire travellers to take 
action.

Destination Marketing Guide

https://go2.advertising.expedia.com/rs/185-EIA-216/images/2022-Destination-%20Marketing-Guide-Expedia-Group-Media-Solutions.pdf?mkt_tok=MTg1LUVJQS0yMTYAAAGUp1huPqMGIFpUvvZxtgqJCpYKUG3EsIoTFu0PZLgPYCtkKvwa0MySIMfPyIUZ_Vmh4Pzn1iuxKLB-necRlQXH1XJmFBpx6oIkZ51R


Ryanair has teamed up with Expedia 
Group, expanding booking options for 
Expedia travellers with access to book 
Ryanair's low-fare flights to over 240 
destinations. This partnership simplifies 
the booking process and provides direct 
access to myRyanair accounts and flight 
updates. 

Travelers can expect to book Ryanair - 
Europe's Favourite Airline flights through 
Expedia Group in the coming months. 
http://ms.spr.ly/6042lnEVy 

Partnerships Announcement

http://ms.spr.ly/6042lnEVy


Global Traveller 
Path to Purchase

Uncovering how travellers 
plan and book their travel 
online.
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On average, travellers spend 
one month thinking about their trip 
and a little over a month planning

T h e  P a t h  t o  P u r c h a s e  |  S u r v e y  D a t a
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Nearly 3 in 5 travellers did not have a specific 
destination in mind or considered multiple 
destinations when they first decided to take a trip

T h e  P a t h  t o  P u r c h a s e  |  S u r v e y  D a t a
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Nearly 1 in 5 (19%) travellers said
advertising influenced their decision to
book a trip.

T h e  P a t h  t o  P u r c h a s e  |  S u r v e y  D a t a
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Booked on an OTA
51%

Booked on a hotel website or app
23%

Booked on an airline website 
or app

37%

Booked on a vacation rental 
website or app

13%

T h e  P a t h  t o  P u r c h a s e  |  B o o k i n g

OTAs and airline 
websites/apps are 
top resources for 
booking
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Of those who have previously booked with 
Expedia Group in the last 12 months 
over 9 in 10 said they would consider booking with 
us again.

E x p e d i a  G r o u p  C u s t o m  S t u d y



Why we love it

It may be famous for its hyper-modern 
cities, but Japan is also home to some of 
the world’s most beautiful but unsung 
beaches. Discover them now to beat the 
crowds.

https://www.expedia.com/magazine/best
-secret-beaches-japan/  

DESIGN YOUR TIME
Expedia Magazine:
Japan’s best-kept secret beaches

https://www.expedia.com/magazine/best-secret-beaches-japan/
https://www.expedia.com/magazine/best-secret-beaches-japan/


Expedia Campaign Showcase



Expedia & Fáilte Ireland
CAMPAIGN OBJECTIVE

Expedia and Fáilte Ireland teamed up this summer to 
encourage Irish travellers to discover more of what is 
on their doorstep and experience local attractions & 
things to do. From Beach & Countryside Horse Riding 
in Westport to Rock Climbing in the mountains of 
County Sligo, there is no shortage of  domestic 
entertainment for families and friends in Ireland this 
summer.

As part of the campaign strategy, Expedia designed a 
creative content campaign to bring to life all that 
Ireland has to offer across Dublin, the Wild Atlantic 
Way, Ireland’s Hidden Heartlands and Ireland’s 
Ancient East.  The strategy was activated across onsite 
display formats to drive consideration and increase 
ticket purchases of domestic attractions. With 
domestic travel continuing to be popular with 
travellers globally, this campaign offers an added 
incentive to experience more magical travel 
memories.

Case Study



Expedia & Vienna

+10%
Increase in demand to Croatia 

across Expedia USA

CAMPAIGN OBJECTIVE

In partnership with the Vienna Tourism Board.
Expedia developed an impactful campaign to drive strong 
awareness with the goal to boost the overall performance 
from Vienna in Germany, France and the UK market.
Increasing Vienna's visibility through showcasing unique 
variety of Culture, Open-Air Events and Sightseeing plus offer 
special deals will have an impact during the next months.

To drive premium visibility and traffic to the content hub, 
Expedia created beautiful and inspiring banners for different 
topics. To boost the overall performance and encourage 
additional bookings to Vienna, we included a prominent 
Discount of 15% for selected Hotels which are highlighted on the 
unique campaign landing pages. These Landing Pages are in 
German, French and English to ensure that the target audience 
are exposed to a premium travel experience.

CREATIVE SOLUTION

Case Study




	Slide 1
	Slide 2: Key Takeaways from Destinations International
	Slide 3: First Party v Third Party Cookies
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12: Why we love it
	Slide 13: Expedia Campaign Showcase 
	Slide 14: Expedia & Fáilte Ireland
	Slide 15
	Slide 16

