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Booked Listings
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Occupancy Rate

75%
83%

69%

35%
39%

73%

84%

64%

33%
39%

Januar
-1.6 %

Februar
1.3 %

Mars
-4.6 %

April
-2.0 %

Mai
-0.2 %

-5.0 %

-4.0 %

-3.0 %

-2.0 %

-1.0 %

0.0 %

1.0 %

2.0 %

   0%

   10%

   20%

   30%

   40%

   50%

   60%

   70%

   80%

   90%

Januar Februar Mars April Mai

Occupancy Rate

2025 2026 %vis endring

Tromsø



Lenght of Stay
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